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1. Overview, All Products
1.1. Table 1: Imports of Fair Trade Certified™ Products (in pounds), 1998 — 2006

Year Coffee Tea Cocoa Rice Sugar Fresh Fruit  Vanilla

199§ 76,059

1999 2,052,242

200d 4,249,534

2001 6,669,308 65,261

2002 9,747,571 86,706 14,050

2003 19,239,017 95,669 178,888

2004 32,974,400 180,310 727,576 8,814,171

2005 44,585,323 517,500 1,036,696 73,824 271,680 7,384,202

2006 64,774,431 629,985 1,814,391 390,848 3,581,563 6,176,907 197,157
Total: 184,367,885 1,575,431 3,771,601 464,672 3,853,243 22,375,280 197,157

*Pounds of tea certified in 2001 (65,261) refers to tea certified 2000 (inception) - 2001.
*TransFair USA began certifying vanilla in Q2 2006.
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1.2. Table 2: Estimated Additional Income to Farmers as a Result of Fair Trade

Year Coffee Tea Cocoa  Fresh Fruit Vanilla

1999 $ 44,114

1999 $ 1,516,926

2004 $ 3,103,626

2001 $ 5,668,913 $ 10,757

2004 $ 8,090,484 $ 30,415 $ 956

2003 $ 15,864,236 $ 43,792 $ 12,171

2004 $ 26,212,100 $ 62,346 $ 38,291 $ 312,156

2004 $ 14,189,359 $ 177,407 $ 130,233 $ 312,442

2004 $ 16,970,618 $ 244,800 $ 199,164 $ 1,405,089 $ 52,760
Total: $ 91,660,376 $ 569,517 $ 380,815 $ 2,029,687 $ 52,760

*Additional Farmer Income of $10,757 to tea farmers in 2001 refers to additional income

generated for farmers 2000 (inception) - 2001.

*Additional Farmer Income calculation methodology varies by product
*Fresh Fruit Additional Farmer Income 2004-2005 only represents Additional Income to Producers from Banana purchases.
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1.3.Chart 1: Number of FLO Certified Producer Groups, All FLO Certified Products, 2006
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1.4.Chart 2: Additional Producer Groups Certified by FLO in 2006
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*Only includes Producers Groups that sell Products Certifiable by TransFair USA

Unless otherwise stated, All Imports are Imports into the US Market



2. Coffee
2.1.Imports
2.1.1. Table 3: Imports of Fair Trade Certified™ Coffee into the US, 1998 — 2006

Total Fair Trade Certified Imports Organic Fair Trade Certified Imports Organic as a
Volume Growth Volume Growth .
Year |Pounds Certified (in Pounds) Growth Rate Pounds Organic (in Pounds) Growth Rate % of Total

1998 76,059 n/al 76,059
1999 2,052,242 1,976,183 2598% 1,696,072 1,620,013 2130% 83%
2000 4,249,534 2,197,292 107%) 3,370,211 1,674,139 99% 79%
2001 6,669,308 2,419,774 57% 5,224,435 1,854,224 55% 78%
2002 9,747,571 3,078,263 46% 7,939,812 2,715,377 52% 81%
2003 19,239,017 9,491,446 97%) 16,050,873 8,111,061 102% 83%
2004 32,974,400 13,735,383 71%) 22,349,395 6,298,522 39% 68%
2005 44,585,323 11,610,923 35%) 25,967,653 3,618,258 16% 58%
2006 64,774,431 20,189,108 45% 50,398,223 24,430,570 94% 78%

Total 184,367,885 133,072,733 72%

General
* Since 2003, TransFair has consistently certified at least an additional 10 million pounds of coffee each year. In
2006, TransFair USA certified an additional 20 million pounds, making it the year with the largest absolute
growth since TransFair USA was established in 1998.
* Pounds Certified nearly doubled in the past two years (2004 - 2006)
Organic
* There was tremendous growth in organic Fair Trade coffee in 2006; The volume of Fair Trade Certified™
organic coffee exploded by approximately 94 % in 2006 (growth in organic volume, compared to 2005).
* Fair Trade coffee has followed the trends of the US market and consumer demand; 78 percent of coffee certified
by TransFair USA in 2006 was organic.
* In 2006, growth in organic Fair Trade Certified coffee eclipsed overall Fair Trade Certified™ coffee growth for
the first time since 2003.
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2.1.2. Chart 3: Imports of Fair Trade Certified™ Coffee, 1998 — 2006
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2.1.3. Table 4: Imports of Fair Trade Certified™ Green Coffee in the US Market by Country of Origin, in Pounds,

2002 - 2006
Country 2002-Present 2002 2003 2004 2005 2006

Bolivia 2,506,78 267,076 404,783 526,476 901,600 2,101,02C
Brazil 5,719,20 0 140,521 1,142,864 2,267,351 4,410,29:
Colombia 8,902,864 628,471 967,136 2,238,611 2,985,584 3,354,984
Costa Rica 4,428,79 397,939 820,782 797,553 809,948 1,714,84C
Dominican Republic 156,911 0 0 0 35,582 121,330
Ecuador 257,07 42,593 85,186 0 114,087 57,044
El Salvador 1,436,74 171,132 266,205 304,234 190,146 543,061
Guatemala 14,001,22p 1,270,748 2,284,588 4,091,965 3,383,276 3,946,812
Haiti 59,094 7,998 37,000 14,100 0 38,000
Honduras 1,135,71§ 38,030 54,321 42,438 204,670 1,152,36¢
Mexico 24,178,019 2,319,031 4,102,084 5,656,529 6,500,291 7,906,981
Nicaragua 13,724,114 912,148 2,186,422 2,609,451 2,456,733 7,283,75¢
Peru 24,407,34) 1,539,954 3,479,997 7,773,796 8,508,461 16,223,524
Latin America Subtotal 100,913,907 7,595,120 14,829,025 25,198,017 28,357,729 48,854,014
Ethiopia 8,120,320 367,922 705,734 1,253,713 1,817,696 5,704,62€
Kenya 0 0 0 0 0 45,900
Rwanda 471,96 0 0 219,714 64,286 410,288
Tanzania 317,59 41,663 39,683 39,683 114,551 82,011
Uganda 121,03 0 0 0 41,667 79,366
Africa Subtotal 9,030,906 409,585 745,417 1,513,110 2,038,200 6,322,19C
East Timor 9,200,54 611,255 1,285,193 3,120,391 3,866,323 2,777,622z
India 125,497
Indonesia 12,710,274 928,566 2,253,720 2,798,432 3,520,315 6,228,20¢
Laos 39,683
Papua New Guinea 1,207,380 198,413 125,662 198,149 376,986 387,536
Thailand 146,30 0 0 146,301 0 39,683
Asia Subtotal 23,264,494 1,738,234 3,664,575 6,263,273 7,763,624 9,598,227
TOTAL 133,255,20p 9,742,939 19,239,017 32,974,400 38,159,553 64,774,431

*2005 totals do not include Fair Trade Certified™ coffee imported through Europe.
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* Imports of Fair Trade Certified™ coffee from Peru, the largest origin by volume, doubled from 8.5 million
pounds in 2005 to over 16M in 2006, representing the largest absolute growth of imports from any origin.

* Imports of Fair Trade Certified™ green coffee from the following origins experienced notable surges in 2006:
Bolivia, Brazil and Indonesia (2 or more million additional pounds over 2005 imports); Ethiopia (additional 4
million pounds) and Nicaragua (greater than 5 million additional pounds).

* Honduras and Rwanda put themselves on the map for exporting Fair Trade Certified™ coffee to the US;
Imports from Honduras jumped from just over 200,000 pounds to greater than a million pounds from 2005 -
2006, a growth rate of 460 percent. Imports from Rwanda escalated from 64,000 pounds in 2005 to greater than

400,000 pounds in 2006, a growth rate of 540 percent.

Table 5: Top 5 Origins in 2006 by Volume: Imports of Fair Trade Certified™ Pounds of Certified Green

2.1.4.
Coffee
Country 2002-Present 2002 2003 2004 2005 2006

Peru 24,407,34} 1,539,954 3,479,997 7,773,796 8,508,461 16,223,524
Mexico 24,178,01p 2,319,031 4,102,084 5,656,529 6,500,291 7,906,981
Nicaragua 13,724,114 912,148 2,186,422 2,609,451 2,456,733 7,283,75¢
Indonesia 12,710,27]1 928,566 2,253,720 2,798,432 3,520,315 6,228,20¢
Ethiopia 8,120,32 367,922 705,734 1,253,713 1,817,696 5,704,62¢€

SubTotal 105,046,10 6,069,623 12,729,960 20,093,925 22,805,501 43,347,099

TOTAL 164,890,340 9,742,939 19,239,017 32,974,400 38,159,553 64,774,431

Peru and Mexico are the origins which supply the greatest volume of Fair Trade Certified coffee to the US market, 26 pt
and 13 percent respectively.

Unless otherwise stated, All Imports are Imports into the US Market 1C



2.1.5. Chart 4: Pounds of Fair Trade Certified™ Green Coffee in the US Market by Country of Origin, 2006
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2.2.Impact
2.2.1. Table 6: Estimated Additional Income to Fair Trade Coffee Farmers, 1998 — 2006

Cumulative
Year Additional Additional Pounds Top Level Number of Average C ICO
Farmer Income Farmer Certified Coops Countries Price Price
Income
1998 $ 44,114 $ 44,114 76,059 2 1 $ 130 $ 1.09
1999 $ 1,516,926 $ 1,561,040 2,052,242 21 10 $ 113 % 0.86
2000 $ 3,103,626 $ 4,664,666 4,249,534 32 10 $ 090 $ 0.64
2001 $ 5,668,913 $ 10,333,579 76,059 30 11 $ 055 $ 0.46
2002 $ 8,090,484 $ 18,424,063 9,747,571 50 16 $ 053 $ 0.48
2003 $ 15,864,236 $ 34,288,299 19,239,017 61 17 $ 062 $ 0.52
2004 $ 26,212,100 $ 60,500,399 32,974,400 84 18 $ 0.76 $ 0.62
2005 $ 14,189,359 $ 74,689,758 44,585,323 87 19 $ 1.07 $ 0.89
2006 $ 16,970,618 $ 91,660,376 64,774,431 106 23 $ 1.08 $ 0.89
229 Total $ 91,660,376 177,774,636 $ 0.88

Notes:

*2006 Estimated Additional Farmer Income is based on the farmgate price reported by the ICO; estimate is
weighted by the volume of coffee imported by TransFair licensees from each origin. Estimate is subject to change as
additional data becomes available.

*Estimated Additional Farmer Income 1998-2005 is based on a data sampling and conversations with Fair Trade
Certified Cooperative Managers and the Nybot "C" price.

*The ICO Price, 1998-2004, is the average of the ICO Composite Price compiled monthly by ICO and is based on
both robusta and arabica quality grade coffee. The ICO Price 2005 - 2006 is a weighted average of Arabica grade
coffee by origin of Fair Trade Certified ™ imports into the US, and is an estimate based on the NYBOT C price.

* Multiple cooperatives frequently work together to form one "Top Level Coop," also referred to as Second Grade
or Third Grade Coops, depending on the organizational structure.

* "Number of Countries” refers to the total number of countries or coops that have participated in the Fair Trade
system within the US market; Does not imply that all countries have supplied coffee in each period.
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2.2.3. Chart 5: Estimated Additional Income to Fair Trade Coffee Farmers, 1998 — 2006
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2.2.4. Table 7: Producers that Export Fair Trade Certified™ Green Coffee to the US Market and World Market, by

Coops Farmers
UsS World UsS World
Latin America
Bolivia 12 18 1,816 3,666
Brazil 8 9 7,500 4,095
Colombia 8 25 8,946 19,502
Costa Rica 2 6 784 14,555
Dominican Republic 1 3] 5,622 5,745
Ecuador 1 1 1,249 1,249
El Salvador 3 7 537 1,257
Guatemala 18 22, 4,962 8,898
Haiti 2 7] 26,000 28,968
Honduras 9 19 708 2,054
Mexico 18 41| 11,950 24,988
Nicaragua 13 13 6,083 7,174
Peru 24 26] 31,037 33,991
Venezuela 0 2 0 677
Africa
Cameroon 0 2 0 1,037
Congo, Dem. Rep. of 0 1] 0 87
Cote d'lvoire 0 1 0 3,937
Ethiopia 3 4 39,178 40,325
Kenya 1 2| 2,009 8,811
Rwanda 5 8 6,246 10,916
Tanzania 1 7 93 3,321
Uganda 0 6) 0 2,950
Zambia 0 1] 0 289
Asia
East Timor 1 1 17,576 17,576
India 0 1] 0 2,343
Indonesia 3 3 2,083 2,346
Laos 1 1] 517 517
Papua New Guinea 3 5 4,000 4,756
Thailand 1 1] 192 192
Latin America Subtotal 89 199 99,145 156,819
Africa Subtotal 10 32| 47526 71,673
Asia Subtotal 7 12| 23,659 27,730
TOTAL 106 243 170,330 256,222

Origin 200@Source: FLO, TransFair USA

Unless otherwise stated, All Imports are Imports into the US Market
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2.3.Industry

2.3.1. Table 8: Estimated US Fair Trade Coffee Retail Value and Market Share

F?:)Irr]?jie Est. Re_tail Value| Est. Retail Value Fair Trade Fair Trade
o of Fair Trade | of all Coffee Sold | Market Share
Year Certified s . . Market Share
(Millions of sales (in Millions| (In Millions of of Specialty of all Coffee
of $US) Dollars $US) Coffee
Pounds)
200d 4.3 $48 $21,60 0.60% 0.20%
2001 6.7 $75 $20,12 0.90% 0.40%
2003 9.8 $11¢ $20,34 1.30% 0.50%
2003 18.7 $209 $21,52 2.30% 1.00%
2004 32.8 $369 $22,00 3.80% 1.70%
20085 44.9 $499 $22,02 4.30% 2.20%
2004 64.8 $73( $22,02 7.05% 3.31%
Source:  TransFair USA, International Coffee Association (ICO), Specialty Coffee Association of

America (SCAA)

2.3.2. Table 9: Number of TransFair USA Coffee Licensees at the end of the Period, 1999 - 2006

Year Roasters Importers | Total A(_jdltlonal %
Licensees Growth
1999 20 11 31
2000 62 13 75 44 142%
2001 85 14 99 24 32%
2002 154 14 168 69 70%
2003 240 29 269 101 60%
2004 333 39 372 103 38%
2005 358 59 417 45 12%
2006 395 68 463 46 11%

Unless otherwise stated, All Imports are Imports into the US Market
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2.3.3. Table 10: Labeling Initiative Estimated Retail Value of Fair Trade Certified™ Products, in US Dollars,

2004 - 2005
Estimated Retail Value Estimated Retail Value

National 2004 2005 YIY % of World % of World
Initiative (Millions of US Dollars)  (Millions of US Dollars) | Growth Market 2004 Market 2005
Austria $20 $33 62% 2% 2%
Belgium $17 $19 10% 2% 1%
Canada $22 $44 99% 2% 3%
Denmark $17 $18 8% 2% 1%
Finland $10 $17 73% 1% 1%
France $88 $138 57% 8% 9%
Germany $73 $90 23% 7% 6%
Ireland $6 $8 30% 1% 1%
Italy $32 $36) 12% 3% 290
Japan $3 $4 35% <1% <1%
Luxembourg $3 $3 13% <1% <1%
Netherlands $44 $46) 4% 4% 3%
Norway $6 $9 41% 1% 1%
Sweden $7 $12 69% 1% 1%
Switzerland $173 $182 5% 16% 12%)
United Kingdom $261 $351] 35% 25% 23%
USA* $369 $499 35% 35% 33%
Australia +

New Zealand $1 $3]  178% <1% <1%
Total $1,056 $1,512 37% 100% 100%
Source: FLO

*For all countries NOT INCLUDING the United States, retail value depicts the retail value of all FT products. $499 is the
estimated retail value of Fair Tradeoffee sold in the USA, and does not include other FT products, such as Tea, Cocoa, F
Sugar or Fruit.
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2.3.4. Chart 6: Number of TransFair USA Coffee Licensees at the end of the Period, 1999 - 2006
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2.3.5. Chart 7: Consumer Awareness and Purchase of the Fair Trade Certified™ Label, 2006
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* 33 percent increase in Fair Trade awareness 2005 — 2006, from 15 percent to 20 percent.

* Fair Trade awareness delivers greatest conversion: 56 percent who are aware go on to make a Fair Trade
purchase.
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3. Tea
3.1.Imports
3.1.1. Table 11: Imports of Fair Trade Certified™ Tea, 2001 - 2006

Total Fair Trade Certified Imports Organic Fair Trade Certified Imports
Organic as a % of
Volume Growth Volume Growth Total
Year Pounds Certified (in Pounds) Growth Rate Pounds Organic (in Pounds) Growth Rate

<2001 65,261 42261 n/a n/a 0%

2002 86,706 21,445 339 n/a n/a 0%
2003 95,669 8,963 10% 84,189 n/a 0% 88%
2004 180,310 84,641 889 180,142 95,953 1149 100%
2005 517,500 337,190 187% 452,618 272,476 151‘% 87%
2006 629,985 112,485 229 594,564 141,946 319 94%
Total 1,575,431 1,311,513 92%

*Volume of Certified Organic Tea is not available prior to 2003.
*Qrganic as a percentage of total (92%) represents the years for which data is available, 2003-present.
*Because premiums in tea are not tied to organic status, organic numbers should only be taken as an estimate

Unless otherwise stated, All Imports are Imports into the US Market 19



3.1.2. Chart 8: Imports of Fair Trade Certified Tea™, 2001 - 2006

700,000 ~
H Conventional
H Organic

600,000

500,000
o)
<
=
2. 400,000
R
=
[}
h=
=
o
S 300,000
[}
2 )
=
=}
>

200,000

100,000 I

0 . . l
<2001 2002 2003 2004 2005 2006

Volume of Certified Organic 2002 and prior is an estimate

Unless otherwise stated, All Imports are Imports into the US Market



3.2. Impact
3.2.1. Table 12: Estimated Additional Income to Fair Trade Tea Producers, 2001 — 2006

Additional Cumulative Pounds. Number of Number of
Year Farmer . A
Farmer Income Certified Farms Countries
Income
<2001 $10,757 $10,757 65,261 - -

2002 $30,415 $41,172 86,706 16 4
2003 $43,792 $84,964 95,669 16 4
2004 $62,346 $147,310 180,310 18 3
2005 $177,407 $324,717 517,500 29 6
2006 $244,800 $569,517 629,985 23 7

Total $569,517 1,575,431

*Data on the number of farms is not available prior to 2002.

*Additional Farmer Income is based on the premium.

*Conversion rate used in Additional Farmer Income is | 1 = $1.256 (Historical average from http://www.oanda.com)

Unless otherwise stated, All Imports are Imports into the US Market



3.2.2. Table 13: Pounds of Certified Tea in the US Market by Country of Origin, 2006

As a % of
Country Pounds Total
India 311,050 49%
China 148,935 24%
South Africa 98,152 16%
Sri Lanka 51,938 8%
Egypt 14,447 2%
Nepal 3,258 1%
Tanzania 2,204 0%
Total 629,984 100%

Unless otherwise stated, All Imports are Imports into the US Market



3.2.3. Chart 9: Pounds of Certified Tea in the US Market by Country of Origin, 2006
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3.3.Industry

3.3.1. Table 14: Number of Trans Fair USA Tea Licensees at the end of the Period, 2005 - 2006

4. Cocoa
4.1.Imports

Additional
Year Importers Blenders Total Licensees per
Year % Growth
2005 19 48 67
2006 31 52 83 16 24%

4.1.1. Table 15: Imports of Fair Trade Certified™ Cocoa, 2001 — 2006

Total Certified Imports

Organic Certified Imports

Organic as a % of
Total

Year Volume Growth Volume Growth
Pounds Certified (in Pounds) Growth Rate Pounds Organic (in Pounds) Growth Rate
2007 14,050 n/a n/g 7,122 n/a n/g 51%
2003 178,888 164,838 1173% 173,556 166,434 2337% 97%
2004 727,576 548,688 307% 618,187 444,631 256% 85%
2005 1,036,696 309,120 42% 744,238 126,051 20% 72%
2004 1,814,391 777,695 75%) 1,449,841 705,603 95% 80%
Total 3,771,601 2,992,944 79%

*Cocoa Pounds certified represents the amount of FT cocoa beans necessary to produce the cocoa that was imported

licensees.

Unless otherwise stated, All Imports are Imports into the US Market
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4.1.2. Chart 10: Imports of Fair Trade Certified™ Cocoa, 2001 — 2006
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4.2.Impact

4.2.1. Table 16: Estimated Additional Income to Fair Trade Cocoa Producers, 2002 — 2006

Additional Cumulative Pounds Number of Number of
Year Farmer . .
Farmer Income Certified Coops Countries
Income
200 $ 956 $ 956 14,050 n/a n/a
2003 $ 12,171 $ 13,127 178,888 n/a n/a
2004 $ 38,291 $ 51,418 562,782 6 5
2004 $ 130,233 $ 181,651 1,036,696 10 8
2004 $ 199,164 $ 380,815 1,814,391 8 7
Total $ 380,815 3,606,807

*2006 estimate based on average market price using historical price data provided by

NYBOT and premium
*2002 - 2005 estimate based on premium
Source: Nybot, TransFair USA

Unless otherwise stated, All Imports are Imports into the US Market
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4.2.2. Chart 11: Estimated Additional Income to Fair Trade Cocoa Producers, 2002 — 2006
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4.3.Industry
4.3.1. Table 17: Number of TransFair USA Cocoa Licensees at the end of the Period, 2005 - 2006

Additional
Licensees per
Year # of Licensees Year % Growth
2005 34
2006 45 11 32%

Unless otherwise stated, All Imports are Imports into the US Market
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5. Fresh Fruit
5.1.Imports
5.1.1. Table 18: Imports of Fair Trade Certified™ Mangos, 2004 — 2006

Organic
Total Pounds Pounds Volume Organic Organic as
Year Imported Organic Growth Growth Rate |a % of Total
2004 109,57 34,091 31%
2005 144,67 106,272 72,181 212% 73%
2006 456,69 359,112 252,840 238% 79%
Total 710,942] 499,475 70%

5.1.2. Table 19: Imports of Fair Trade Certified™ Bananas, 2004 — 2006

Organic
Total Pounds Pounds Volume Organic Organic as
Year Imported Organic Growth Growth Rate |a % of Total
2004 8,256,56(
2005 7,239,53( 5,280,120 73%
2006 5,718,36( 5,394,800 114,680 2% 94%
Total 12,957,89( 10,674,920 82%

*2004 Organic banana volume unavailable

Unless otherwise stated, All Imports are Imports into the US Market

29



5.1.3. Chart 12: Imports of Fair Trade Certified™ Fresh Fruit, 2004 — 2006
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5.2.Impact
5.2.1. Chart 13: Estimated Additional Income to Fair Trade Fresh Fruit Producers, 2006

Additional
Farmer
Income CumulativeTotal Number of Number of
(premium) Payments Pounds Certified Farms Countries
2006
Bananad $ 1,184,155 $ 1,324,619 5,718,360 6 3
Mangos| $ 220,096 $ 248,898 456,699 3 3
Pineappleq $ 838 $ 880 1,848 1 1
Total $ 1,405,089 $ 1,574,397 6,176,907

*Additional Farmer Impact was calculated based on fruit premiums

*Cumulative Total Income was calculated based on fruit premiums and Fair Trade farm gate minimum price
*Minimum Price for Peruvian and Mexcian mangoes include the market differential for the USA

*Minimum Price FOB was used to calculate Total Impact

5.2.2. Chart 14: Certified Fresh Fruit Imported into the US Market by Country of Origin, 2004 - 2006

Bananas Mangoes Pineapples Grapes
2004 Ecuador, Peru Mexico, Peru Costa Rica South Africa
2009 Ecuador, Peru Mexico, Peru -

Colombia, Ecuador,

20049 Peru Haiti, Mexico, Peru Costa Rica
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6. Sugar

6.1. Imports
6.1.1. Table 20: Imports of Fair Trade Certified™ Sugar, 2005 — 2006
Volume Volume
Pounds Growth Pounds Growth Growth Organic as a
Year Certified (in Pounds) Growth Rate Organic (in Pounds) Rate % of Total
2005 271,680 n/a n/a 124,973 n/a n/a 46%
2006 3,581,563 3,309,883 1218% 3,266,918 3,141,945 2514% 91%
Total 3,853,243 3,391,891 88%
6.1.2. Table 21: Origins of Fair Trade Certified™ Sugar, 2005 — 2006
Number of Number of
Year Coops Countries  Countries
2009 4 4 Paraguay, Malawi, Costa Rica, Philippines
2004 4 4 Paraguay, Malawi, Costa Rica, Philippines
32
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7. Rice
7.1.Imports
7.1.1. Table 22: Imports of Fair Trade Certified™ Rice, 2005 — 2006

Total Fair Trade Certified Imports Organic Fair Trade Certified Imports
Volume Volume
Pounds Growth Pounds Growth Growth Organic as a
Year Certified (in Pounds) Growth Rate Organic (in Pounds) Rate % of Total
2005 73,824 n/a n/a 11,074 n/a n/a 15%
2006 390,848 317,024 429% 333,872 322,798 2915% 93%
Total 464,672 344,946 74%
*TransFair USA began certifing rice in Q2 2005.
7.1.2. Table 23: Origins of Fair Trade Certified™ Rice, 2005 — 2006
Number of Number of
Year Coops Countries  Countries
200 2 2 India, Thailand
200 2 2 India, Thailand
Unless otherwise stated, All Imports are Imports into the US Market 33



8. Vanilla
8.1.Imports: Table 24: Imports of Fair Trade Certified™ Vanilla, 2006

Green
Number of Certified Total Impact Additional
Year Licensees Pounds Origins to Farmers Farmer Income
2006 9 197,157 India, Uganda  $526,707 $52,760

*TransFair began certifying vanilla in Q2 2006.

* Five producer groups currently supply the US Fair Trade Certified Vanilla market; Four of these were newly FLO
Certified in 2006.

Unless otherwise stated, All Imports are Imports into the US Market 34



